
Chinese Payments
#smcakl CRASH COURSE



To Start:

- Who 
- What (In New Zealand)
- How (In New Zealand)

To Close:

- Why Is Payment & Marketing So Intertwined In China?





Who





e-wallets & 
banks
88%

credit cards
12%

2016 Chinese E-commerce Transactions 
Breakdown



600 million

697 million 350 million

50 million



“Its not about the payment, its 
about the data collected at 

time of payment”

And how you use that data



Who



“Payment as an 
experience”



What
(New Zealand)



Cross Border

Western BusinessConsumer



How
(New Zealand)



- Invoicing
- Cross Border e-commerce
- Physical Stores













WeChat
91%

Chinese Students and Travellers
With WeChat in NZ.



Chinese consumers embrace 

mobile and experiential payment.

There is a blurring of boundaries between 

online & offline / physical & digital.

Why Is Payment & Marketing So Intertwined In China?





THANK YOU #smcakl


